


Thousands tuned In

Our November Tune In Not Out to Youth Health (TINO:YH 2012)
campaign was opened with news that www.tuneinnotout.com had

website. Although we revelled in the great news, we were also excitd
that November saw the release of a major redevelopment for ho
information on TINO is presented — making it even more user friend

De“ In our 2012 annual website survey over 1100 young people told us i
detail about what they loved about TINO (the wide range of informati

Looking back over the last 12 months, our Foundation has endtf&#Rign the fact we have helped them through to tough times) t
hard times as have other organisations. However, receiving axaedItbey wanted to see improved (condense the wide range of in
ve National and International Awards indicate that we have tldigiot more marketing as they wanted more young people to nd o
formula for success and viability. about us).

Lions throughout the country are ensuring our young peopl@maie back of these results, our topic pages are now condense
access to the world’'s best. www.tuneinnotout.com will taksoythat all the information; videos, factsheets and real stories are 3

on a journey that will convince our Foundation supporters that@ssible from the top section of the page — no more long scrolls.

investment in website development was the right way to go. %ﬁ) don’tD , . .
: L . ) mber also saw our biggest ever marketing campaign, TINO:
forget that if you haven't yet visited the website, check it out, 99 g paig

j T

] : .

huge range of videos covering topics such as Bullying, Mental _éélfﬁgtured over 55 co_mmur?lty fundraising and awan_eness BBQ
Sexual Health Relationship and Education, as well as Blogs. with over 40,000 promotional items handed out, combined with a

. i ) _ major competition.
Still on websites, our friends from ASH Australia have produce_lql a new
fact sheet. You can check this out online at Www.ashaust.org.al.r)ﬁo‘if)ﬁE i ’
tf or children 1210 PDF. This is all about protecting our childrénlubs nationally who held these BBQ's, but also saw young peopl

write heaps of new blogs and leave a wide range of real stories to

Lion David Daniels - Chairman

Australian Drug Foundation Grog Watch (30th October 2012)
very interesting topic — Communities Working Together To M
A Difference. Many of our communities have taken up the chafieig@e thank you to all the Lions clubs who took part, the effort was
to help interested communities to plan and deliver targeted afeaning. The funds raised will be used to ensure that TINO can
Promotions Activity for Young People in their local community.cdhérald to help young people nationally during 2013.

adage it takes a community” is the clear message here. It mages, , \oy|d like a TINO promotional pack for your club, school or yout

sense that the local people who know and understand their commum‘tay .
: ) Service contact us at crew@tuneinnotout.com
are the best ones to bring about change. If we don't care for eac

other and want the best for each other, then, what is the point?

Alcohol-related crime is again high on the agenda and all agen
working very hard to resolve this issue.

As we are all aware, in the current economic times things are
and the Foundation is nding it dif cult to deliver on some o
resources. However, as previously mentioned, our very good fr
at 3DME Creative Studio on the Gold Coast have been progres
work of the new DVD, Drugs and Depression.

We hope to launch the product at the Lions National Conver
Canberra in April/May 2013.

The production of this very important resource to compleme
existing range of DVD’s would not be possible without the support ot
wonderful benefactor, Lion Jeffery Underhill, from Queensland. Pleas
read the article in this newsletter on this magni cent donation to our
Foundation.

In closing, people like Lion Jeffery would not be supporting our
Foundation to the Tune of 100K if we were not delivering on one of

our major goals aude po«_:,te‘ '
\
To Promote Material Developed By The Foundation pal packsd Stickers
p‘om \0 al an
10\ (S\(&
Lion David Daniels OAM ?\ap ins, P

won yet another international award, this time a silver trophy for health

gég\ﬁreaon TINO to help other young people navigate life’s challenges.

Cannabis & Youth

An innovative new online awareness campaign for young peop
highlighting the risks associated with cannabis use was launche
recently by Minister for Mental Health, Mary Wooldridge.

Interested in Film
Making?

eo and Im is something
TINO loves, with over
D videos on the website
have watched many
d also conducted a wide
ge of workshops with
achers, youth workers
d young people to

eate some of these.

This combined initiative between the Victorian Government and the
Australian Drug Foundation aims to ensure that young people aged
13-18 and their parents are informed about the health impacts o
Run A Video cannabis use.
Production

Workshop

Facilitator Guide

The campaign is interactive and has a number of elements:
For young people

Facebook page www.facebook.com/dreamsupinsmoke that
features campaign materials, information to generate conversation a

his information and the .
access to a competition

bsources  developed

re now available in a S SOmazone campaign page that provides young people with the

opportunity to ask questions, share stories and get help for ment

acilitator guide, . . ) .
ith a getting started health issues, sexual health, relationships, abuse, body image ai
section, 12 session drug use
— plans, worksheets and S short Im—*Dreams” with secondary students talking about

handouts. their dreams and hopes

nt, not only helped us raise funds through the support of Lions .
eT0 get your copy go to www.tuneinnotout.com/video-productionSyuR@gtcard competition: Reach for your dreams where young

people can submit drawings/photos/graphic art etc. that re ect
their dreams. Some great prizes are on offer including a high
de nition video camera and iPod Nanos, as well as 10,000 copie
of the winning design to be printed and distributed throughou
schools and cafes in Melbourne via Avant Card

Alcohol and Ice DVD’s

4 short Ims for young people on cannabis (i.e. effects of
cannabis, seeking help, and helping a friend)—2 released or

now sought after in
Friday 12 October, and 2 released late October. They are availat
N eW Ze a,I an d to view via the campaign Facebookwatecebook.com/

There has been a recent demand for the two superb DVD’s fréf§amsupinsmoke and Somazone.
source s in New Zealand. Pour friends from FADE in New Zealahdiaiients

marketing these great resources throughout the country with great ) ) .
SUCCESS s Druglnfo campaign page, where a new cannabis FAQ section

o for parents has been added
The DVD's both take a look inside the human body to study the effects

that these drugs have. The imagery and multimedia techniqueém%tl‘é%Ct sheets for parents on cannabis—Cannabis and young

these DVD's quite unique and, more importantly, very informativePf§PI€: the facts, released on 12 October, and another to be
young people. released in late October.

2 podcasts for parents: "Talking to your kids about
cannabis" by Michael Carr-Gregg, released on 12 October,
and another on "The effects of cannabis" by Dan Lubman—
to be released in late October (both also available througt
iTunes).

They are both around eight minutes
in a clear concise manner about the
of these drugs. The Alcohol one s4
$19-95 and the Ice one sells for $2
Both prices include GST and postag
For more information or to enter the Reach for your dreams
competition, visit www.facebook.com/dreamsupinsmoke or
WWw.Somazone.com.au.

They are great for any school or pub
or anywhere where young people
access to them.

Please order via the order form on t
page of this newsletter.

Alcohol and your Brain 24
e

Taken from Australian Drug Foundation newsletter October
2012
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